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FLEETWCQDD MAC

< unleashed »

A greatest-hits tour gets a thoroughly
modern look and sound

By: Sharon Stancavage

or concert designers, one of the

F biggest challenges occurs when a
band goes out on tour without a new
album. New music can provide a focus
for a tour; without it, the production
designer can be left without a
metaphorical rudder to guide the show.

Such was the case for Fleetwood
Mac’s current Unleashed tour. “Part of
the issue with the band was that
there was no new artwork or no
branding identity to use as any kind
of springboard for ideas,” admits Paul
“Arlo” Guthrie, of Toss Film and
Design Inc. Nevertheless, Guthrie
went into production with certain
concepts in mind. “l wanted to
somehow incorporate some elements
from earlier on in their career as a

design aesthetic,” he says. He also
had some firm ideas on what he did
and did not want from the lighting rig:
“From the beginning, | also knew |
wanted to incorporate PAR cans or
simple imagery that would hark back
to RDS projection and PAR can rigs.”
What he didn’t want bucks the
current trend in concert lighting:
“Early on, | made a conscious
decision that | didn’t want to see any
LED sources—I really wanted to get
away from the very modern
association, that kind of LED feel that
is popular at present.” Guthrie also
looked to the members of the band
for their ideas: “I’ve been designing
everyone’s separate solo outings, so
we had to meld what we had been

doing for Lindsey [Buckingham] and
Stevie [Nicks] into something all four
wanted to have on the road.”

There were extensive discussions,
and even more revisions to the
concepts favored by Guthrie as well as
the talent. In the end, the designer
created a beautiful, tasteful production
that eminently suits Fleetwood Mac.
The stage, designed by Guthrie and
fabricated by All Access of Torrance,
Callifornia, is brand-new. “We tour the
stage—which a lot of arena acts do—
for a number of reasons,” says
Guthrie. “We can set the lighting up off
the floor while building the stage, we
can drill holes in the decks and run
cables underneath, and we can even
have a patio area out back for
quick-change tents.”

The visual nexus of the set consists
of six 24'-wide by 7'-high light boxes
that provide the backdrop for the
entire production. “Two of them are
on the floor upstage, while four hang
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off Kinesys hoists; they’re like big
curved soft boxes. Inside, we have
Martin LC Panels that provide the
interior light-box effect, and then we
project onto them with High End
Systems DL.3s,” Guthrie explains.
The panels move throughout the
show, transforming the stage. At
times, they are also reminiscent of a
California landmark: “If you took the
Hollywood Bowl and cut six sections
out of it, they curve that way in a
bowl around the band. Two of them
stand upright at the back of the
stage, in a 7'-high upstage position.
The other four are overhead, and
move to different positions—it makes
it look like a cyclorama, when they’re
softly, evenly lit.”

Guthrie created the imagery for the
light boxes. “Regarding the
programming and content, because |
know what | want and | think that |
know how to do it the quickest way, |
want to keep control over it,
especially with a client who is
demanding,” he comments. “There
was never going to be any wildly

complex 3-D animation or anything
that would be very time consuming.”
The six Barco/High End DL.3 digital
lights that illuminate the light boxes
externally are provided by Chaos
Video of Los Angeles. “This tour is a
living example of convergence,” notes
Fleetwood Mac’s video director, Bob
Higgins. “Lighting is involved with
video, and video is involved with the
lighting.” However, says Guthrie, “It is

them as a camera feed,” explains
Higgins. During “Big Love,” fans are
treated to a shot of Buckingham’s
guitar, and in “World Turning,” Mick
Fleetwood’s face appears on the light
boxes. “His face is so fantastic that it
works great,” notes Guthrie.

Although most of the imagery
within the show is textural, there are a
few instances where it becomes a bit
more literal. “The band really wanted

€] don’t use a lot of color combinations; there
are only two colors together at a time, with
maybe some kind of projection texture that will
add a third color. It’s not a rainbow of fruit

flavors or a bowl of Skittles.

quite a stark contrast between the
internal LED from the Martin LC
panels, which can create quite a
bright, vibrant effect, to the DL.3s,
which provide a kind of subtle
projection on the face of it.”

The DL.3s do more than just
provide textual effects. “We also use

The curved light boxes are a kind of allusion to the curves of the Hollywood Bowl.
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i —Guthrie

to incorporate some kind of imagery
of the USC marching band with
‘Tusk,” and we project that. For
Lindsey’s song, ‘Go Insane,’ | put
together a combination of Saul Bass-
style rotating elements—like in [the
Alfred Hitchcock film] Vertigo—and
images similar to a Rorschach ink blot










Guthrie lights Buckingham’s songs differently from Nicks’. “Lindsey is more Mondrian and Stevie is more Impressionist,” he says.

band. Fleetwood Mac’s music doesn’t
need to have rolling thunder at 40hz
and 110db. It’s a full-range mix, but
not overtly low-end heavy —nor
should it be.”

To mix the band, Kob is using two
consoles: the Yamaha PM5000 for the

them, or you have an over-the-top
number of inputs or need for
outboard gear, then digital is the right
tool for the job. | think if you check
around, you’ll find that a large
percentage of FOH engineers doing

live rock ‘n’ roll only recall basic fader,

€6'm an unrepentant Analogasaurus. Analog
sounds better, and | prefer the ergonomics of
analog consoles over any digital control
surface that I’ve tried. However, in a situation
where you have so many changes and cues
that you need total recall to execute them, or
you have an over-the-top number of inputs or
need for outboard gear, then digital is the right

tool for the job.” —Kob

bulk of the analog inputs and a
Digidesign VENUE with a Profile
control surface for all the digital and
the extra analog inputs. “I'm an
unrepentant Analogasaurus. Analog
sounds better, and | prefer the
ergonomics of analog consoles over
any digital control surface that I've
tried. However, in a situation where
you have so many changes and cues
that you need total recall to execute

bussing, and muting functions, and
use very little of a digital console’s
processing capabilities,” he explains.
Another key factor for Kob is the
reliability factor: “In countless shows
over the last five years or so, the
PM5K has never let me down or even
given me cause to be nervous. A
digital desk is just a computer with
elaborate audio interface software
and a custom control surface.”

Monitor engineers Rachel Adkins and
“Team” Ed Dracoules are using two
Digidesign Venue consoles to handle
the band’s monitor mixing.

For outboard gear, Kob has “lots
of big, cool, expensive things,”
including Summit TLA 100s and
Summit DCL 200s for the vocals and
a Manley SLAM! for John McVie’s
bass. The effects list includes Lexicon
480L, Eventide H-3000, Yamaha SPX-
2000, TC 2290 DDL, and Aphex 612
noise gates. While some engineers
only use certain brands of micro-
phones, Kob adheres to a different
approach. He’s using a Sennheiser
€935 on Nicks’ vocal, an Audio-
Technica AT 6100 on Buckingham’s
vocal, with the other vocals split
between e935s and Shure SM58s.
The drum kits include a array of
Beyer, Shure, AKG, Sennheiser, and
Audix mics. “I’ve never locked into a
single manufacturer or endorsement,
as | feel there’s no one company that
makes the best microphone for all
applications, | prefer to play the field
and experiment. All the major brands
are well represented here.”

Fleetwood Mac’s Unleashed tour
ended last month; however, the band
is scheduled to tour Europe and the
U.K. starting in October.
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